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IT IS ALL ABOUT THE BRAND



LES HOMMES was founded by
Tom Notte and Bart Vandebosch 
in 2005. Both graduated from the 
Royal Academy of Fine Arts
in Antwerp, Belgium.
During their experiences they
discovered a mutual sense of style 
in particular and aesthetics
in general. They share a hunger for 
beauty with each having their own 
different approach. It is their
complementary philosophies
which are the source of
LES HOMMES, a collision of
contrasting ideas and opinions.



BRAND HERITAGE
ACADEMIE - ANTWERP SOUL – FASHION KNOWLEDGE

“UNIFICATION OF OPPOSITES“

- TWO WORLDS COMING TOGETHER -

- FUSION OF TAILORING AND SPORTSWEAR - 

- CREATIVE AND INNOVATIVE KNITWEAR -
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- LES HOMMES IS A DESIGNER BRAND -

- WHO WANTS TO EMOTIONALLY UPLIFT FASHION -

- LOVING MEN THROUGH CONTEMPORARY ELEGANT DESIGN -

BRAND MISSION
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LES HOMMES
IS CONTEMPORARY ELEGANCE

BRAND ESSENCE
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CONTEMPORARY
ELEGANCE



- CREATION THROUGH DE-CONSTRUCTING & RE-CONSTRUCTION -

- CREATION OF UNIQUENESS THROUGH
HYBRID SPECIAL PIECES ELABORATE AND DETAILED -

- A SHARP AND MINIMAL HOMMES-COUTURE WITH MIX & MATCH OF FABRICS - 

- INNOVATIVE AND UNIQUE TAILORING CHARTERISED
BY LEATHER INSERTS AND A ORIGINAL DETAILS - 

BRAND DNA
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ARCHITAILORS



HOMME COUTURE



LES HOMMES MAN





MEN WHO LOVE VERY HIGH-STANDARDS



LES HOMMES MAN

- IN SEARCH FOR BEAUTY AND GOOD TASTE -

- THE NEW MASCULINE CHARME -

THE DAZZLER
SOPHISTICATED - ASPIRATIONAL – SELF CONFIDENT



THE DAZZLER



BRAND POSITIONING



STYLE POSITIONING

ANN DEMEULEMEESTER
YOHJI YAMAMOTO

COMME DES GARCONS
MARNI

RICK OWENS
MARTIN MARGIELA
DRIES VAN NOTEN



PRICE POSITIONING

- MEDIUM HIGH PRICE -

DSQUARED MARTIN MARGIELA

- MEDIUM HIGH PRICE -



HOW WE BUILD THE BRAND



HOW WE BUILD THE BRAND 

- BRAND EXTENSIONS -
- PRE COLLECTION -
- FASHION SHOWS -

 - RETAIL CONCEPT LES HOMMES -
- RETAIL DEVELOPMENT -

 - CELEBRITIES AND INFLUENCERS - 
- ADV CAMPAIGN -

- EDITORIALS - 
 - SOCIAL MEDIA & E-COMMERCE -

- SPECIAL PROJECTS - 



BRAND EXTENSIONS
- LICENSES -

SHOES EYEWEAR PERFUME

SERIENOIRE-01
SERIENOIRE-02



PRE-COLLECTION
FW 20



FASHION SHOWS



SHOW
SS 20



SHOW
SS 20



SHOW
FW 19



SHOW
FW 19



SHOW
SS 19



SHOW
FW 18



RETAIL CONCEPT LES HOMMES





SOFT CORNER LES HOMMES



RETAIL DEVELOPMENT



MILANO



MILANO



ANTWERP



ANTWERP



ANTWERP



IRAN MALL



INTERNATIONAL CELEBRITIES

ROSS BUTLERDUA LIPARICKY MARTIN

TRACEE ELLIS ROSSCALEB MCLAUGHLINJEORGE LOPEZ

CHARLES MELTONJORDAN FISHERGAVIN LEATHERWOOD



LUCA TOMMASSINI

EMIS KILLA MARCO MENGONI JOVANOTTI FRANCESCO ARCA

MANESKIN CAPO PLAZA EROS RAMAZZOTTI

NATIONAL CELEBRITIES



CHINESE CELEBRITIES

WANG JUNKAI KRIS WU JACKSON YEE

YANG YANG XIAO ZHAN HUA CHENYU

LI YI FENGZHU YI LONG CAI XU KUN



ALE_MAGNI MARCO FANTINI TBR_BASTIAN DENNISVANPEEL

ALE_MAGNI TIMORWORLD KADU DANTASTIMORWORLD

INFLUENCERS



ADV CAMPAIGN
SPRING SUMMER 20



ADV CAMPAIGN
FALL WINTER 19



ADV CAMPAIGN
FALL WINTER 18



ADV CAMPAIGN
SPRING SUMMER 18



EDITORIALS



SOCIAL MEDIA & E-COMMERCE
INSTAGRAM POST



SOCIAL MEDIA & E-COMMERCE
INSTAGRAM VIDEO



SOCIAL MEDIA & E-COMMERCE
E-COMMERCE



SPECIAL PROJECTS



THE JANE 

Les Hommes Pre Collection Presentation - The Jane Antwerp



Manchester City soccer player Kevin De Bruyne wearing Les Hommes
and Italian Soccer Dries Mertens



BEIJING SHOW



BEIJING SHOW



SHANGHAI FASHION SHOW



SHANGHAI FASHION SHOW



THANK YOU


